
Website / Landing Page
Online

Of a website user’s 

first impressions are 

design-related[2] 

94%

Of consumers judge 

a company's credibility 

based on website's design[2] 

75%

Of buyers say blogs 

have impacted their 

purchase decisions[2]

Of marketers have 

acquired new customers 

with their blogs[3]

57% 52%

Of marketers say branded 

content is more effective 

than advertising on TV[1]

62%

Of marketers say branded 

content is superior to 

direct mail [1]

69%

Of marketers think branded 

content is more effective than  

advertising in a magazine[1]

72%

Branded Content
Product & BrandBefore 

Sales

Sponsored Events
PR

Of respondents say they like 

brands that sponsor live events[5]

Of respondents say that the 

coolest brand experiences 

involved music in a live setting[5]

Of millennials engaged in a branded 

musical experience come away with 

a better perception of the brand[5]

93%

81%

37%

After
Sales

Loyalty program memberships 

in the US alone[12]

3.3bn
Of consumers now view loyalty 

programs as a natural 

extension of their 

relationships with brands[12]

76%
Of loyalty program members 

are active — and that’s a big 

miss for retailers[13]

 42%

Of consumers are satisfied with 

the level of personalization they 

receive in a loyalty program[13]

22%

Loyalty Programs
CRM

Facebook, Twitter, LinkedIn, YouTube
Social Media

83%
Of consumers will recommend a 

brand they trust[11]

78%
Of consumers will look to a 

brand they trust first for the 

thing they want[11]

82%
Of consumers will use the 

products and services of a 

brand they trust frequently[11]

50%
Of consumers will pay more for 

products and services if they are 

provided by a brand they trust[11]

Of companies note that social 

media customer service is 

gaining more importance[11]

67%

Event-Driven Marketing
Personalization

Millennials are expected to 

spend $65 billion on consumer 

packaged goods (CPG) over 

the next decade[14]

Trigger-based email marketing 

campaigns can generate 4x more 

revenue and 18x higher profits[15]

96% of consumers consider their 

contact with EDM messaging to 

be positive[15]

During
Sales

The number of brands using multi-buy 

promotions dropped from 15% to 12% 

of all products sold[10]

Amount of the marketing 

budget that is comprised 

by sales promotion[9]

75%

50%

45%

28%

22%

Brands that provide personalized 
offerings enjoy:

Higher customer 

satisfaction and 

brand affinity scores[9]

Higher purchase 

frequency[9]

Higher degree of 

customer loyalty[9]

Higher purchase 

price[9] 

Promotions
Online

More and more CPG companies 

are moving toward 

Direct-to-Consumer (D2C) 

models, setting up their own 

online and offline distribution 

channels, giving them 

immediate control of their 

consumer-facing presence.[6]

“

”

Webshop / Ecommerce
Online

Amount that omnichannel 

shoppers spend more than single 

channel shoppers on average[7]

71%

In 5 years, 30% (or $50 billion) of 

CPG sales will come from online[6]

$50bn

The highest levels of sales 

growth in 2016 came from 

Central and Eastern Europe[8]

Online Retailers
Online

In 2016 the ecommerce 

turnover increased by 15% 

(530 billion euros)[8]

In 2017 it is expected to 

grow at around 14% 

(630 billion euros)[8]

33%
Of 55-74 year olds 

purchase online frequently

66%
Of 16-24 year olds 

purchase online frequently

In the fast-moving consumer goods (FMCG) industry, competition is strong and 
brands need a way to stand out. That's where the power of visual content 
comes into play. But what are the most influential touch points for consumers?

Standing Out in 
the FMCG Industry
Understanding the influence of touch points in the buying process

Contact Us:
www.grip.tools
+31 20 700 82 95
hello@grip.tools

Grip is web-based software that 
automatically produces visual 
content for physical goods.
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Build awareness among consumers 
to drive acquisition and attraction. 

Create a unified experience across every 
platform to increase conversion and sales. 

Develop brand loyalty to increase 
retention and satisfaction rate.


